
Buyer Personas
Who are your buyers and what do they want? Before identifying the marketing channels and tactics you
will use to reach your potential buyers, consider your buyers’ roles and goals.

Roles: What is their job title? What role do they play in the buying process (e.g. economic buyer,
technical buyer, functional buyer)? Who is their manager? What is their level of education and
experience?

Goals: How is their job performance evaluated? What personally motivates them? What challenges do
they face in reaching their goals? How can you help them achieve their goals?
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